‘ ’ : ment Syllabus
Soci: ‘dia and Knolwedge Manage
Social Media an
Objective hy organizations implement Socj .
Make the students understand why and how org p ial medi,
for knowledge Management.

[mportance of knowledge sharing in the Internet

for - within and outside organizations- Knowledge sharing s

trans )
Knowledge it perspectives of KM in the Intemnet era-

important for organizational success- Social
- human effect on knowledge sharing.

Social Learning from the inside out

Creation and sharing of knowledge — Measuring the impact of social media
connection, communication and collaboration — challenging our assumptions -
making sense of the sharing of social knowledge

Social media adoption for knowledge sharing

Culture as knowledge — concept of knowledge — cultural synergy —cultural
competence/Intelligence/ Diversity — Perspective of cultural approach — what
underlying problems are prompting these cultural barriers — organizational cultures
set for knowledge Development — Theories Practiced

Social knowledge tools, techniques and technologies

Challenges and qp.portunities of social media — collaborative projects — Elogs -
content communities — social networking sites - Virtual social worlds — Data
Syntheses — Web 2.0 meets LM and KM — social software driven approach to LM
- tools and environments - Benefits of the proposed approach .
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