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Course 3: Cognitive Visual Culture — Special Emphasis on Comics
The Following are the Course Objectives:

To provide the researcher with an overview of Cogn'mve approaches
To understand visual language and structure of comics . '
To help the student in developing critical skills in analyzing comics

To familiarize the scholar with the process of the reception as a cognitive
phenomenon.
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Course:

The Visual Language of Comics- Understanding Comic§ -

The System of Comics — Comics and Graphic Novels —

The Affect Theory — Cognitive Media Theory- The Working of the Mind
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